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Streaming Services and their Impact on Music Business
	The recent advances which have been made in the field of technology have led to changes in the way music is produced and delivered by artists to the consumers. Music streaming is a relatively new technology that allows music to be delivered to customers or consumers through the internet without requiring any form of a download. In the recent past, there has been increased growth in the number of companies dedicated to providing the music streaming business to musicians, this has changed the business dynamics of the music business, and most artists are now focused on delivering their music through these newly developed platforms in the new platforms. Music streaming services have increased the convenience, accessibility, personalization and also increased the consumption of music in a legal way (Borja, Dieringer & Daw 156). Since the users of the internet have exponentially increased, music streaming services which are primarily provided through the internet have presented the musicians with a larger customer base, and there are many customers who are willing to pay for the music and stream it through the different music streaming services which have been created. Efforts have also been made to ensure that illegal streaming of music is curbed, through the campaigns that have been established, this has created more value for the music creators and increased revenue pool for them from markets that had begun to decline structurally (Borja & Dieringer 245). Projections have indicated that the proceeds of the music industry will double and surpass the US $100 billion by the year 2020, and this is attributed to the increase in the number of music consumers who are using the online music streaming services. Companies such as Spotify, Soundcloud, Amazon, Google Play Music, Apple Music, Tidal Music, and many others have created platforms that have allowed musicians to efficiently and conveniently deliver their music to the customers and also increased their earning opportunities (Prey 114). However, conventional music labels are becoming obsolete because of the way the music streaming services have provided consumers and musicians tools to help them in the release and distribution of music. The entry of music streaming services has also lowered the entry barrier into music, and individuals do not need much to enter into the music industry through the services provided by online music streaming services. Streaming services have changed the dynamics of the industry by almost making labels obsolete while giving consumers the tools to self-release and self-distribute, but at the same time, it’s caused an oversaturation in the market and a low barrier of entry for everyone.
Music Streaming Services and the Dynamics of the Music Industry
	Music streaming services have helped in improving the way business is conducted in the music industry, especially the process of music production, distribution, and promotion. The online music streaming services have provided consumers with a variety of options when subscribing for the services through the provision of differentiated price categories through which customers can choose the prices that they are comfortable paying and also choose the music content that they need to listen to. Music streaming services have also changed the way individual’s access music, and now many people can access legal music through legit and cheaper means. For instance, musicians can be choosing to stream their music freely on online platforms while they get paid from the ads that are addressed to different buyers through their music. A good example is a way music is shared through the YouTube platforms, and the musicians get paid from the advertisements which are directed to the buyers through their music. Through this, it can be seen that the online music streaming services are changing the dynamics of the music industry by improving the different ways through which music can be accessed by consumers and the way that artists can monetize music. Consumers can now select a method and a payment category that they are comfortable with when selecting a way of accessing music legally. The illegal methods of accessing music have been reducing because of the changes that are being presented by music streaming services. 
	The online music streaming services have also improved the value of the different catalogs of music. According to researchers and observers of the music industry, the response that the industry has towards the new technology of music streaming is essential in deterring or shaping the future growth of the music industry. Music streaming services have developed some form of collaborations that have enhanced their exponential growth in the past few years. Music labels had not embraced such collaboration and there was a split in the revenue pools that had led to the declining of the revenues being collected in the music industry. This had also adversely affected musicians and individuals aiming to join the music industry. A collaboration by different online music streaming service providers means that they will share the revenue from music, but the industry will continue to grow as well as an increase in the revenues. Partnerships between music streaming service providers jointly and Smartphone developers have seen the growth of the global users of the music streaming services. 
	Spotify, Pandora, and YouTube allow musicians and consumers to access free services through their ad-funded streaming policy. This means that musicians can freely share their music on these platforms, and consumers can also access the music on these streaming services free of charge and through the legal means. By 2030, the ad-funded streaming market revenues are projected to grow to more than US $7 billion. And, according to research, the online platforms for which purely provide online music streaming services such as Soundcloud, Spotify, Pandora, and Deezer will account for more than 32 percent of the revenues earned (Hagen & Lüders 659). The platforms will also account for a significant share of the subscriber additions to the music industry. This shows that most players in the industry will focus on the online music streaming platforms, individuals will be entirely focused on using the online music streaming services to produce, promote and share their music, the dynamics for the music industry will be entirely changed by the new developments in the technology that is used in music production. 
	The online streaming services have made music labels to be almost obsolete because of the convenience that they give musicians producing and promoting their music to the consumers. The conventional purpose of the music labels was to focus on the brand of an artist, produce music, publish the music and market the published music video or recording for the artist. Music labels, in most cases, have set standards and requirements that musicians need to have so that they can be allowed to be signed or the work under the music label (Lee, Choi, Cho & Lee 660). Unlike the online music streaming service providers, owners and managers of the music production and promotion labels do not provide much freedom to artists and consumers on controlling the music produced and setting the price categories for the produced music. The emergence of the online music streaming service platforms has made many artists find a platform to share, promote and sell their music works, many artists who are not able to meet the requirements being set music recording labels are now able to release, promote and earn from their music. It should also be noted that a majority of the music production labels require musicians to pay for the services that they receive, for instance, if they record and publish music, the artists need to pay for the recording and publishing fees. The musician also needs to pay for the promotion fee in some cases, and this is expensive, and a majority of the artists might not be able to afford the fees which are being charged by the music publishing, recording, and promotion labels. Through this, musicians who cannot afford the label fees prefer using the free services which are provided by music streaming services to produce and promote their music. Established musicians might also avoid working with the music labels as they can push their music on different music streaming services with much convenience and ease as compared to the working with the conventional music labels. Through technology, musicians can understand the way their music is performing in the market after they have released through the online streaming services, they are also able to interact with their fans and understand their needs (Hagen 456). Online streaming services also allow musicians to monitor their income easily and conveniently. The musicians can tell the number of times their music has been viewed and the number of subscribers that they have and how this has allowed them to earn. Because of this, the number of musicians using music labels has significantly declined because of the online music streaming service providers providing more control to the musicians and consumers. 
	New entrants into the music industry also prefer using online music streaming services to promote and share their music work as compared to the conventional labels. The advancement of internet technology has hastened the development of the different aspects of globalization. Music is also becoming globalized, and a majority of the new musicians want to have an international outlook. To achieve this, the musicians need to make sure that they use music promotion services, which will allow them to get an international audience and also proper feedback on the performance of the music that has been produced by the musicians. A few music labels can be able to provide such feedback and also internationally promote the music that has been produced by an artist. The music productions in many cases, charge high promotion and production fees as compared to the fees which will be incurred by the artists when producing and promoting their music through the online music streaming channels. Because of this, a majority of the musicians prefer using online music streaming services, which are more convenient and easier to use as compared to the music labels. It should also be noted that a majority of music consumers are now using the internet which has become a popular tool of sharing music and streaming music, the popularity of the internet has increased the popularity of the online music streaming services making it easier for music producers to get to more consumers easily. This has also contributed greatly to music labels becoming obsolete. 
	The online music streaming service is perceived as the main recovery method of the music industry that had begun to decline at some point. The services are becoming more popular as they allow consumers, music producers, and other artists to have more control on their music as compared to the conventional methods of the production and promotion of the music services such as the use of music labels (Datta, Knox & Bronnenberg 20). The new method of music production and promotion provides an avenue of making sure that all those who are involved in the music production process get their royalty payments. This is necessary as it allows for proper controls to be made in the music industry, changing the way the industry is viewed and the way the key players in the industry, who are musicians, producers, and consumers operate. 
Conclusion
	It can be noted that music streaming services are becoming more popular with the advances that are being made in the internet technology sector. The advance and promotion of online music streaming services have changed the dynamics of the music industry and also the way the conventional operations of the music sector were being operated. The dynamics of the music industry are also changing because of the different categorization and options that are provided to consumers and musicians when using online music streaming services. Through the convenience and ease access that musicians and consumers get when accessing and producing their music through the online music streaming platforms, a majority of them are shifting their focus to using these platforms and entities such as music labels which had a great influence on the production of music in the past are becoming obsolete. 
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